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Venskus, Katy

From: Judge, Richard J. [rjudge@foley.com]
Sent: Wednesday, February 21, 2007 12:01 PM
To: Venskus, Katy

Subject: story

Attachments: phonecomp.pdf; Wisconsin State Journal2.htm; Wisconsin State Journal.htm

Katy,

Thanks for taking the time to meet with Joe and | yesterday. This is the story from the Sunday Wisconsin State
Journal about Charter's increase in complaints as they have worked to add new services to their product portfolio:

Customers growling at Charter

JUDY NEWMAN

608-252-6156

February 17, 2007

Nearly three years ago, Charter Communications took on Ma Bell in southern Wisconsin, rolling out a
triple-telecom package that bundled phone service along with its TV and cable modem Internet services.

Since then, Charter telephone customers around the state have complained about problems that included
phone calls that go dead, recurring outages, long waits to talk to customer service representatives or
customer service calls that wind up in the Philippines, according to a review of state records by the
Wisconsin State Journal.

And mounting consumer complaints concerning all of Charter's services in the last year have led a state
agency to begin investigating the company. Charter officials say the rising number of complamts 1s
consistent with their increase in customers.

Further complicating the issue is confusion over who is watching over companies such as Charter as
they try to expand into new areas like phone service, nudging customers away from traditional
providers. Even some state employees aren't sure of their role because the old rules regarding phone
companies don't always apply to the upstarts.

"The best Latin phrase is: caveat emptor - buyer beware," said UW-Madison telecommunications
professor Barry Orton.

'A common thread'

The state Department of Agriculture, Trade and Consumer Protection (DATCP) has been watching
complaints pile up against Charter and launched an investigation in June. No report has been issued yet.
If a case against any company is serious enough, DATCP can ask the state attorney general's office to
seek action.

While it's not unusual for agency staff to take a closer look at the biggest service providers, Charter drew
attention because of a sharp increase in the number of complaints, said Jim Rabbitt, director of DATCP's

Bureau of Consumer Protection.

In 2006, DATCP fielded about 195 consumer complaints against Charter, including at least 53 that cited
phone- related problems. That's more than five times as many as in 2005, when DATCP handled 37
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Charter complaints and four times the 49 complaints against Charter in 2004 from customers statewide.

"With this many complaints, we are taking a look at the company. We have asked an investigator to see
if there's a common thread," Rabbitt said.

Tim Vowell, Charter's director of government relations in southern Wisconsin, defends the company's
services and said Friday that he was surprised to hear about the investigation.

3 main categories

Charter's expansion into telephone service means that the company now provides what many see as a
vital service. It also brings Charter into the realm of the Public Service Commission, which is the
primary state agency with authority over telephone companies. PSC staff handled 74 complaints about
Charter's phone service in 2006.

While DATCP is more likely to deal with claims that a company has changed the terms of a customer's
contract, the PSC holds competitive local phone companies to technical service quality requirements and
often handles complaints about billing and disconnection, said Gary Evenson, administrator of the PSC's
telecommunications division.

The Charter phone complaints fall into three main categories, according to a State Journal review of the
transcripts of more than 60 complaints to the PSC last year:

Outages and service disruptions.

Errors by Charter employees.

Customer service hassles.

To the PSC, Charter's complaint numbers are not enough to "stand out" in comparison to other phone
companies, Evenson said.

"Service problems relative to all their complaints were noticeable,” he said. "(But) were they higher than
other companies? I did not check that."

Evenson also said complaints are "a fact of life. They're seeing growth of about 300 percent in the
number of lines they've got out there. So growth in the number of complaints seems like a logical
follow-on."

Charter officials, however, deny that rapid growth is causing quality problems - only that they have
more customers to complain.

"We have done extensive planning in terms of launching the phone service and have continued to
expand in the marketplace in a very calculated way," Vowell said.

A software problem

Vowell said Charter looks into each customer's complaints.

"Obviously, we do have (phone) outages from time to time, as do any other providers," Vowell said.
Charter also has been upgrading and expanding its services here, he said, adding: "In our business, as
well as any other, you're continually working on the network."

Some phone complaints to the PSC last year stemmed from a computer software problem that is now

resolved, he said. In October, Charter changed its software platform for Wisconsin as part of a
nationwide network upgrade. Complaints of telephone disruptions from the Madison area came through
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"sparsely, at first," he said.

"As we began to see we were having to go out (to customers' locations) multiple times, then we began to
dig deeper and see that there was a software glitch," Vowell said. He said relatively few customers were
affected, and the problem was fixed in mid-December.

Asked about phone complaints earlier last year in areas such as Oregon and McFarland, Vowell said
there have been some "technical issues from time to time, not unlike any other provider." They have
included "isolated areas that needed replacement of existing cable” or other updates.

As far as customer service issues, Charter started restructuring its centers last year, closing some to save
money, Vowell said. Wisconsin Charter customers' calls are directed first to Fond du Lac; Walker,
Mich.; and Rochester, Minn. If those centers are busy, calls bump to other locations.

The company also contracts with customer service centers in Canada, Brazil, Mexico City and the
Philippines, Vowell said, adding, "Charter employees are located there to monitor the level of service . .
. (Subscribers) should be receiving top-quality customer service."

Charter's media relations spokesman in Madison, Bob Pinter, said 12.7 percent of all calls to Charter,
nationwide, are handled in Brazil or the Philippines, 5.2 percent in Canada, and the 1 percent that go to
Mexico are "an added service for our Latino customers."

Vowell said call centers designated to handle specific customer concerns are in the works.

Rollout in progress

Charter began offering telephone service in southern Wisconsin in 2004, first for Janesville and Beloit,
then adding smaller communities such as Oregon and Sun Prairie. Madison became part of the network
in 2005 and the rollout is still in progress, a few cities at a time, Vowell said.

"It's been awesome," he said. The marketing campaign is "going very well for us."

Just last week, Charter announced that nationwide, the company has now signed up more than 500,000
telephone customers, in cities that include St. Louis - where Charter has its headquarters - as well as Los
Angeles, Reno and Fort Worth.

But Charter won't say publicly how many phone customers it has in Wisconsin, which makes it difficult
to compare its record to traditional phone companies, which must disclose this information by law. Even
though Charter provides phone service, it's not bound by the same rules as traditional phone companies
because government regulations are more lenient for their newer competitors.

But based on one of Vowell's statements and the State Journal's review of state records, it's clear that
Charter angered more of its phone customers last year than companies with a bigger share of that
market. (See accompanying graphic.)

A timely reminder ‘

Customer complaints about Charter's phone service began long before a fiber-optic cable was cut in
Madison on Feb. 11 - possibly by vandals. But the outage, which disrupted service to thousands of
Charter's cable TV, Internet and phone customers, was a timely reminder to some of the company's
reliability problems.

"We would have no dial tone; we wouldn't receive voice-mail for days, and calls were dropping in and
out," Charter customer Minda Maurer, 37, of McFarland, said of phone problems she had for several
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months last summer.

Irv and Sandy Lampman say they have had erratic phone service since they moved to their ‘Stoughton
apartment from Fitchburg in September.

"It's been off and on, and off and on," Irv Lampman, 66, said. "I had not two or three days in four
months that | had a good, solid, working telephone."

For the Lampmans, it's not just an annoyance: It's a health risk. Sandy Lampman, 51, has epilepsy and
can have a grand mal (major) seizure at any time. "When that happens, we need to be able to summon
help immediately," Irv Lampman said.

With mediation from PSC staff, Charter subtracted four months of charges from the Lampmans' phone
bill and gave the couple a cell phone to use, with 300 minutes of call time.

Why don't these exasperated customers drop Charter? The theory behind fewer regulations is that the
market enforces accountability. "... A customer can choose them or choose somebody else if they want,"
said the PSC's Evenson.

Some customers who filed complaints have dropped Charter's phone service. But for some, like Maurer,
Charter's price keeps them working with the company.

"We all love to hate the cable company, but I don't want to hate them," Maurer said. "I want them to
figure it out and make it work." e

Customers' stories
A few examples of complaints filed with the Public Service Commission last year against Charter
Communications. The complaints over phone service focus on three main areas:

Outages and service disruptions An Oregon man called the PSC on July 25 complaining about loss of
dial tone, dropped calls, echoes and static on his line for three months. Seven service calls hadn't
resolved the problem.

The PSC staffer noted: "Three times when I was on the phone with (the customer) taking his
complaint, the line on my end went silent for a few seconds and I could not hear him."

Response from Charter to the complaint: "With further research, Charter discovered this is an area-
wide issue. Charter technicians continue to work on the issue."

Errors by Charter employees

The daughter of an elderly Jefferson woman called Nov. 29 saying her mother's phone and TV were
mistakenly disconnected Nov. 21. "Each day different members of my family have been calling Charter
on my mother's behalf. To be elderly with no access to 911 is horrid . . . Each day we are told, 'Today
your mother will get her phone back' and it never happens!" The next day, the daughter called again,
saying her mother could not get her phone number back.

Response from Charter: The company acknowledged that a customer service representative had
mistakenly disconnected all of the customer's services, though the request was only to drop Internet
service. Then, Charter acknowledged, the reconnection order was handled incorrectly, leading to a delay
and a new phone number. "Charter records reflect customer's number was corrected and telephone
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service reconnected on Nov. 29."

Customer service hassles

A Wausau man said Charter stopped his phone service for no reason. "Numerous hours have been spent
on cell phone and online trying to restore service. Different reasons have been given for their mistake.
Three days later, still no service man has arrived or has service been restored. Countless work hours
have been lost," the man e-mailed the PSC on Dec. 11.

Charter's response to the PSC on Dec. 26: "Charter has spoken with the customer, addressed the
above issues and apologized for the inconvenience."

Return to story
<<phonecomp.pdf>> <<Wisconsin State Journal2. htm>> <<Wisconsin State Journal.htm>>

Richard Judge
Public Affairs Director
Foley & Lardner LLP
Tel 608.258.4368
Fax 608.258.4258

The preceding email message may be confidential or protected by the attorney-client privilege. It is not
intended for transmission to, or receipt by, any unauthorized persons. If you have received this message
in error, please (i) do not read it, (ii) reply to the sender that you received the message in error, and (iii)
erase or destroy the message. Legal advice contained in the preceding message is solely for the benefit
of the Foley & Lardner LLP client(s) represented by the Firm in the particular matter that is the subject
of this message, and may not be relied upon by any other party.

Internal Revenue Service regulations require that certain types of written advice include a disclaimer. To
the extent the preceding message contains advice relating to a Federal tax issue, unless expressly stated
otherwise the advice is not intended or written to be used, and it cannot be used by the recipient or any
other taxpayer, for the purpose of avoiding Federal tax penalties, and was not written to support the
promotion or marketing of any transaction or matter discussed herein.
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EDITORIALS

VIDEO COMPETITION

A statewide solution

Long-awaited competition for cable television is coming, but
the new entrants to this market shouldn't have to negotiate
with every community to begin providing service.

climbed 93% alone in the de-

cade that ended in 2005. But
this year, cable rates have moderat-
ed, and the reason is pretty simple:
As telephone companies like AT&T
push into the video business, cable
operators are finally feeling the
mind-altering effects of real competi-
tion.

But for that to flourish in Wiscon-
sin, a statewide approach is needed
to allow competitors to quickly enter
the market. Such a solution is being
offered in a bill sponsored by state
Rep. Phil Montgomery (R-Ashwau-
benon) and state Sen. Jeff Plale
(D-South Milwaukee).

Their measure would create a
statewide franchise for video ser-
vices, eliminating the need for chal-
lengers to negotiate agreements in
every community they plan to serve.

Local municipalities have a big
stake in the matter and legitimate
concerns. They should control their
own rights of way, for example, and
demand guarantees that local access
channels remain available. New
competitors shouldn’t be allowed to
cherry-pick only the most affluent
customers. The Montgomery-Plale
bill addresses these concerns.

Under the bill, both cable and
video providers would have to obtain
state-issued franchises and remit 5%

T he price of cable television

of gross receipts to the municipal-
ities they serve. Those payments
would be made directly to munici-
palities — and would not be funneled
through the state. Local authorities
would maintain control over rights
of way. Public, educational and
government channels would be
preserved, and the bill prohibits
discrimination based on income or
race.

The bill, which hasn’t been for-
mally introduced, isn’t perfect.
Stronger customer service protec-
tions may be needed. And a provi-
sion requiring a decision of the state
within 10 days of application prob-
ably doesn’t provide enough time.
Other tweaks may be needed, too,
but it’s a solid start.

The City of Milwaukee is negotiat-
ing a settlement with AT&T after
filing a federal lawsuit in December
aimed at requiring the company to
negotiate a cable franchise agree-
ment before offering its Internet
protocol video service. Other com-
munities have joined the Milwaukee
lawsuit, so it's possible that a settle-
ment could provide a template for
how AT&T's service will roll out
across the area.

But a statewide solution is by far
the better path — one that other
states are choosing. Competition
shouldn't have to wait.
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EDITORIALS

VIDEO FRANCHISING

Adopt the 5% solution

Municipalities should be able to provide public access
programming with a 5% cut of video revenue.

espite the tentative deal

reached last week between

AT&T and the City of Mil-
waukee, Wisconsin still needs a
statew ide video franchising law.

The Milwaukee agreement,

which came after the city filed a
federal lawsuit in December, calls
for AT&T to pay a license fee that.
amounts to 5% of gross revenue. It -

also requires the company to build ;

out at least 25% of the households
within the three-yvear term of the
agreement. A summary of the deal
says that at least 25% of those
households are expected to be low-
income.
The agreement will let the com-
pany launch its Internet video ser-
- vice as a competitor to cable televi-
sion. Elements of the Milwaukee
deal may well become a model for
other communities around the
state. These are generally good

But there $ this: The company
witl also be required to pav an addi-
tional 2% of gross revenue to belp
fund public, educational and gov-
ernment programming. That's

more than the 1% that Time Warn- -

€r pays now.

These taxes — let's call them
what they are — are passed along to
consumers. The city and other
municipalities ought to be able to
provide government access pro-
gramming out of their 5% cut. If
they can’t, taxpayers should ask
their elected officials to explain
why they can’t.

The proposed legislation by state

- Rep. Phil Montgomery (R-Ashwau-

benon) and state Sen. Jeff Plale
(D-South Milwaukee) includes

- many of the same provisions as the

city deal with AT&T but does not
include the additional 2% fee. Mont-
gomery questions the need for it.
He's right to keep pushing for a
statewide solution. Competitors
should not be forced to negotiate

- with each community in which

they want to offer service or face
federal lawsuits just because they

- want to bring much-needed compe-

tition to cable television.
Communities have legitimate

interests, but those interests should

not stand in the way of helping

constimers get a better deal for

v uleu serv ices.

Should the Legisiature proceed with its wdeo frarchsmg bill? Wby or why not? E-mail
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Editorial: Let competition begin

The state Senate should pass a measure that will open up the video services business in
Wisconsin to competition, and Gov. Jim Doyle should sign it.

From the Journal Sentinel

Posted: April 29, 2007

The state Senate should pass a bill to set up a statewide system for video franchising. The bill, which
passed the Assembly last week and was referred to the Joint Finance Committee by the Senate, opens
the door for the first time to real competition in video services.

It gives competitors a single franchise agreement covering the entire state, scuttling an antiquated
system that forces companies to negotiate agreements one community at a time. The latest version
contains stronger consumer protections, including a subscriber bill of rights. It also gives the state
Department of Agriculture, Trade and Consumer Protection the ability to write additional rules and puts
the department in charge of taking complaints.

Will the consumer protection agency be swamped with calls, as some have warned? Even though the
workload will increase - and the department will need funding for that - video providers are expected to
take initial consumer complaints, as they do now, and deal with them. The state offers an alternative if
the customer doesn't get satisfaction.

Local officials remain skeptical of a provision that limits their take to 5% of gross revenue. They gripe
that they lose the extra cut from cable companies - typically 2% - that many negotiated to pay for local
access programming. The bill allows those extra payments to continue for a time before they are phased
out. Remember, the fees are tacked onto consumers' bills.

Nationwide, the price of cable television shot up 93% in the decade ending in 2005. But this year, cable
rates moderated as telephone companies pushed into the business and cable operators responded to the
challenge.

Competition is the ultimate consumer protection.
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VIDEO FRANCHISING

Adopt the 5% solution

Municipalities should be able to provide public access
programming with a 5% cut of video revenue.

espite the tentative deal

reached last week between

AT&T and the City of Mil-
waukee, Wisconsin still needs a
statewide video franchising law.

The Milwaukee agreement,
which came after the city filed a
federal lawsuit in December, calls
for AT&T to pay a license fee that
amounts to 5% of gross revenue. It
also requires the company to build
out at least 25% of the households
within the three-year term of the
agreement. A summary of the deal

. says that at least 25% of those
households are expected to be low-
income.

The agreement will let the com-
pany launch its Internet video ser-
vice as a competitor to cable televi-
sion. Elements of the Milwaukee
deal may well become a model for
other communities around the
state. These are generally good
things.

But there’s this: The company

will also be required to pay an addi-

tional 2% of gross revenue to help
fund public, educational and gov-
ernment programming. That’s
more than the 1% that Time Warn-

er pays now.

These taxes — let’s call them
what they are — are passed along t
consumers. The city and other
municipalities ought to be able to
provide government access pro-
gramming out of their 5% cut. If
they can’t, taxpayers should ask
their elected officials to explain
why they can't.

The proposed legislation by state
Rep. Phil Montgomery (R-Ashwau-
benon) and state Sen. Jeff Plale
(D-South Milwaukee) includes
many of the same provisions as the

"city deal with AT&T but does not

include the additional 2% fee. Mont
gomery questions the need for it..

He’s right to keep pushing for a
statewide solution. Competitors
should not be forced to negotiate
with each community in which
they want to offer service or face
federal lawsuits just because they
want to bring much-needed compe-
tition to cable television.

Communities have legitimate
interests, but those interests shoulc
not stand in the way of helping
consumers get a better deal for
video services.

Should the Legislature oroceed with its video franchising bill? Whv or whv not? E-mail
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Editorial: A statewide solution

Long-awaited competition for cable television is coming, but the new entrants to this
market shouldn't have to negotiate with every community to begin providing
service.

The Milwaukee Journal Sentinel
March 14, 2007

The price of cable television climbed 93% alone in the decade that ended in 2005. But this year, cable rates
have moderated, and the reason is pretty simple: As telephone companies like AT&T push into the video
business, cable operators are finally feeling the mind-altering effects of real competition.

But for that to flourish in Wisconsin, a statewide approach is needed to allow competitors to quickly enter
the market. Such a solution is being offered in a bill sponsored by state Rep. Phil Montgomery (R-
Ashwaubenon) and state Sen. Jeff Plale

(D-South Milwaukee).

Their measure would create a statewide franchise for video services, eliminating the need for challengers to
negotiate agreements in every community they plan io serve.

Local municipalities have a big stake in the matter and legitimate concerns. They should control their own
rights of way, for example, and demand guarantees that local access channels remain available. New
competitors shouldn't be allowed to cherry-pick only the most affiuent customers. The Montgomery-Plale
bill addresses these concems.

Under the bill, both cable and video providers would have to obtain state-issued franchises and remit 5% of
gross receipts to the municipalities they serve. Those payments would be made directly to municipalities -
and would not be funneled through the state. Local authorities would maintain control over rights of way.
Public, educational and government channels would be preserved, and the bill prohibits discrimination
based on income or race.

The bill, which hasn't been formally introduced, isn't perfect. Stronger customer service protections may be
needed. And a provision requiring a decision of the state within 10 days of application probably doesn't
provide enough time. Other tweaks may be needed, too, but it's a solid start.

The City of Milwaukee is negotiating a settlement with AT&T after filing a federal lawsuit in December
aimed at requiring the company to negotiate a cable franchise agreement before offering its Internet
protocol video service. Other communities have joined the Milwaukee lawsuit, so it's possible that a
settlement could provide a template for how AT&T's service will roll out across the area.

But a statewide solution is by far the better path - one that other states are choosing. Competition shouldn't
have to wait.
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Cable bill
needs approval

ow that all the tinkering has been done
and the amendments have been added

to a bill that would leve! the playing field
for television programming providers, it is
time for the state Assembly and Senate to ap-
prove the legislation.

The bill, introduced by state Sen. Jeff Plale
(D-South Milwaukee) and state Rep. Phil
Montgomery (R-Ashwaubenon), would
eliminate municipal cable franchises and shift
the approval process to the state.

Lobbyists have spent the past few months
pushing lawmakers to amend the bill to
make it more friendly to municipalities and
telecommunications companies, led by AT&T.
which is launching its U-verse cable televi-
sion service,

In fact. the bill has seen the most lobbying k
of any bills so far this legislative session. The i
legislation is likely to rank among the most- [
lobbied in recent years.

The upgrades have helped the bill to guar-
antee revenue levels for municipalities, en-~
sure consumer gquality and require funds for
governmental-access television.

It is time for the state Legisiature and
Gov. Jim Doyle to act to ensure Wisconsin
does not fall behind other states. Michigan
and Indiana have already passed similar
bills, while legislation is pending in Ohio
and [Hinois.
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New video bill good for consumers

The Business Journal of Milwaukee

It has been proven in most industries that competition is good for consumers. That is why it
was welcome to see state lawmakers introduce a bill that would level the playing field for
television programming providers.

The bill, introduced by state Sen. Jeff Plale (D-South Milwaukee) and state Rep. Phil
Montgomery (R-Ashwaubenon), would eliminate municipal cable franchises and shift the
approval process to the state.

The bill preserves a franchise fee of up to 5 percent of revenue to be paid to municipalities by
all television service providers. This would put all cable and satellite television providers under

the same rules.

It would also mean that providers would not have to negotiate agreements with every
municipality they want to serve, a process that has been full of politics for decades.

This is an industry that is seeing much more competition. AT&T recently began rolling out its
U-Verse Internet-based television service, which competes directly with Time Warner Cable,
the Milwaukee area's dominant cable provider.

The state Legislature and Gov. Jim Doyle need to approve the bill. It is legislation that will
benefit the consumers by providing more competition, which ultimately will lead to lower
prices.

All contents of this site © American City Business Journals Inc. All rights reserved.
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OUR OPINION

Give consumers

cable T'V choice

able television subscribers in Wisconsin can choose
‘ to watch hundreds of different channels, from Ani-
mal Planet toVH-1.
But they have precious few choices — or no choice at all
— when it comes to picking a cable television provider.
That needs to change. And a bill moving through the
Legislature would do the job.
The Legislature should send the video competition bill to
the governor's desk soon after the state budget is finished.
The bipartisan bill would encourage telephone

company AT&T and oth-
Municipal offidals needto  ers to enter the cable TV
accept the fact that their picture and hustle for

. customers against tra-

lucrative (?blew contracts  giional providers such
are becoming outdated. as Charter Communica-

tions.

If consumers didn’t

like their cable bill, service or programming, they could
switch providers. They also could expect better deals to
choose from, such as bundled packages of television,
high-speed Internet, land line and mobile telephone
services.

All of this technology is changing fast and coalescing.
The video competition bill would recognize this future
by making it easier for more providers to enter the mar-
ket.

No longer would video providers have to go through
the tedious task of negotiating cable television deals with
hundreds of individual communities across Wisconsin,
Instead, they could negotiate a single contract with the
state.

Not surprisingly, local municipal leaders are opposing the
bill. They don't want to cede control of the process or lose
even a smidgen of the generous revenue stream cable TV
now provides thern.

But the bill, in its current form, would cushion the finan-
cial impact on local governments. It also would respect the
need for local government-related programming, such as
the broadcasting of City Council meetings.

The bill would require cable television providers to dedi-
cate certain channels to locally-produced programming. In
addition, the bill would continue to steer a franchise fee to
local governments for access to public rights-of-way.

The money from the franchise fee is far more than local
governments now spend on local-access and govemnment-
focused programming. On top of that, Madison and a small
number of other communities receive a second fee that
would be phased out over time.

Local officials need to accept the fact that their lucrative
cable TV contracts are becoming outdated. It’s time for local
leaders to stick up for consumers instead to clingingto a
convenient revenue stream that inflates cable TV prices.

Unfortunately, local leaders are so worried about losing
fees that they are resorting to scare tactics. They're sug-
gesting AT&T will mount 5-foot-high boxes right in front of
people’s homes if the video competition bill is approved.

In reality, the boxes will be placed inconspicuously, just
as they always have been. And local governments will sl
control the permitting process.

The video competition bill will increase choice and sav-
ings for Wisconsin consumers. Technology is changing. So
should related state law.
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Milfred: Blame state if Bucky goes
black

By Scott Milfred

Bucky Badger is lending a paw to the push for greater
competition in Wisconsin's cable television market.

If the Big Ten Network can't reach an agreement to run
its programming on Charter Communications soon, a
slew of fans in south-central Wisconsin won't be able to
tune in a bunch of Badger games.

That's because many games will not appear on network
TV for free. And some will not even appear on ESPN or
ESPN2.

Instead, the university's deal )

with the Big Ten Network e

* Give Consumers means at least a few football,
Cable TV Choice basketball and hockey games
— as well as a lot of women's

competition and coaches shows — will appear only on
the Big Ten Network. * Milfred: Parents prove charter schools work

* Stop the surge in city spending

* Don't revive hospital tax
If you don't have DirecTV, which has a deal to carry the

Big Ten Network, you're out of luck. * Reject mayor's muddled plan

Big Ten bigwigs came to Madison on Friday to tout their

fledgling sports network and to try to pressure Charter to ADVERTISEMINT
pick up its programming as a basic expanded cable

channel. So far, Charter's position is that it will pick up

the network only as a sports-tier channel, meaning cable

subscribers would have to pay an extra fee.




The Big Ten Network has balked, setting up a standoff
as the Badger football season nears.

I'm not about to tell Charter how it should negotiate a
complicated business deal. But | am willing to state the
obvious: If Charter had more competition in the Madison
area, this wouldn't even be an issue.

if, for example, AT&T could easily offer a package of
channels to customers across south-central Wisconsin,
tuning in Badger games would be a snap. That's
because AT&T's U-verse video system has a deal to
offer the Big Ten Network as one of its regular channels.

e ol

But AT&T doesn't offer its video service to most of TRy

Wisconsin because state law discourages such 3 A 4 T -1 . N r :
competition. Under current law, AT&T would have to go (J\ ] J I ]-‘ O R :\ I ,-‘\ (_, L() 5 l‘J rS
through the tedious and difficult task of negotiating S

individual contracts with hundreds of local municipalities 608.27 a 8383 | calclosets.com

in which it wanted to provide video service.

A video competition bill moving through the Legislature would remove this out-of-date, bureaucratic obstacle. It wouid make
it much easier for AT&T and other competitors to enter markets all over Wisconsin by following a uniform set of statewide
rules.

This would significantly mitigate if not eliminate the Big Ten Network's standoff with Charter. That's because local Badger
fans could easily switch to AT&T video service if they wanted to see more games. And the threat of that happening would
probably convince Charter to quickly offer the Big Ten Network as an expanded basic channel to keep its customers.

That's the beauty of competition. If you don't like one provider, you can try out another — and then the business you left
hustles to get you back with an even better deal.

While DirecTV competes to some degree with Charter, the hassle and permanence of mounting a sateliite dish is a
deterrent to many people.

But as Big Ten President Mark Silverman explained to the State Journal editorial board on Friday, he doesn't have time to
wait for a change in state law that would make it easy for AT&T to enter the game. The Big Ten Network is launching Aug.
30.

I frankly don't care if the games are on cable TV or not. | haven't subscribed to cable television in more than a decade. Nor
have | ever had sateliite TV.

To me, none of these services are worth the cost or the waste of my precious time. I'd rather spend my weekends and
weeknights playing with the kids, visiting friends, enjoying the outdoors or painting the town.

When | do want to watch a Badger basketball game, | can mosey down to a local tavern and see it for free (not counting the
bar tab).

Regardless, the Big Ten Network's impasse with Charter exposes the need for greater competition to help consumers.

And when the first big Badger game can't be easily viewed across Wisconsin, fans should complain to state lawmakers.
They're the ones who can open up the market.

Milfred is editorial page editor for the State Journal; smilfred @ madison.com or 252-6110.
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Video Choice is a consumer
initiative benefiting
African Americans

The Community Journal believes that it is in the best interests of
both the state and the African American community for the
Wisconsin legislature to join our friends in Michigan, Indiana and

eight other states by passing video competition legisiation.

The Wisconsin Video Competition Act, formally known as
Assembly Bill 207 and Senate Bill 107, will revise the video fran-
chise rules in Wisconsin to make it possible for broadband compa-
nies to compete with cable, giving us choices for TV,

According to data from the Home Technology Monitor, African
Americans pay 17 percent more for cable than white consumers,
because we are among the best consumers of new cable services and
options.

Our families and businesses are quick to adopt new technologies
and would likely be first in line if someone besides cable came to
our door offering a choice.

The Wisconsin Video Competition Act would allow that to hap-
pen.

Cable prices have risen substantially over the past 10 years. The
Federal Communications Commission shows a 93 percent increase
from 1995 to 2005. But a report from the American Consumer
Institute showed that on average, consumers save $22.30 per month
on cable services in competitive markets. African-American con-
sumers would benefit from the lower prices competition would
bring.

The Video Competition Act would allow that to happen.

African American families need to be connected to our communi-
ties, both locally and statewide.

Cable TV provides that connection, making it an essential service,

yet the hlgh gnccs of cable.ke:p many faumhcs frqm mfng.qg these
1mportant broadcasts. The [NEWSPAPER] believes rhc beucr
informed the African-American community is, the bc(ter off we Il
be, and making video services more affordable will only help.

The Video Competition Act would allow that to happen, too.

Allowing video competition to take hold in Wisconsin is an
important consumer initiative. Therefore, this paper supports AB
207 / SB 107 without reservation, as a way to bring meaningful ben-
efits to the African-American community here in Milwaukee, and

consumers across the state.
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AT&T to create 200 local jobs to related to
new video service

The Business Journal of Milwaukee - 2.46 PM CST Monday
AT&T Wisconsin said it will create up to 200 jobs to support the rollout of the company's U-verse
video service, which is designed to compete with cable and satellite television.

The new jobs will be located at one of AT&T's downtown Milwaukee offices, 804 N. Milwaukee St.

Employees filling most of the U-verse jobs will be represented by the Communications Workers of
America union.

AT&T has launched U-verse services in 11 markets so far and said it expects to make the service
available soon in the Milwaukee area.

"AT&T U-verse will change the way Milwaukee consumers experience entertainment, and we're
anticipating strong demand once we begin deploying it here," said AT&T Wisconsin president
Scott

VanderSanden.

AT&T plans to begin hiring this year, with up to 200 new employees by the end of 2007. The
company expects the majority of the new employees to staff AT&T U-verse call centers, providing
technical support to customers and field technicians.

The company's U-verse service is billed as delivering a portfolio of digital TV, high-speed Internet
and voice services. The company's new network platform is based on Internet Protocol technology.

San Antonio-based AT&T Inc. (NYSE: T) serves a 22-state service area, including Wisconsin.

Contact the Editor  Need Assistance?  More Latest News +

Subscribe or renew online

All contents of this site © American City Business Journals Inc. All rights reserved.
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AT&T hiring for TV service

Staffers sought for call centers

By DORIS HA JEWSKI
dhajewski@ journalsentinel.com

Posted: Feb. 5, 2007

AT&T plans to hire up to 200 people to staff call centers for its new U-verse video service, the company
said Monday.

“We would describe them as good-paying jobs," said Scott VanderSanden, AT&T Wisconsin president.
Most of the jobs will be represented by a union, the Communication Workers of America.

The new workers will provide customer service in the AT&T call center and technical support to field
technicians working on installation.
the rollout, U-verse will put AT&T in more intense competition with cable-television providers. Cable-

TV providers such as Time Warner already offer telephone service through cable wires.

AT&T first launched U-verse services in San Antonio, where the company is based. Since then, service
has been initiated in 10 additional markets around the country.

VanderSanden said he couldn't disclose a rollout date for the Milwaukee area, but the company goal is
to offer service to at least half of the customers in the 13-state area that AT&T serves by the end of
2008.

Cable-TV franchise agreements have been an issue as AT&T launches the service. Cable providers are
required to negotiate franchise contracts with each municipality they serve and to pay franchise fees.

AT&T maintains that it is exempt from such agreements but has said it is willing to make payments
similar to the franchise fees that cable providers pay.
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The City of Milwaukee recently became the first munici

pality to file a lawsuit against AT&T to force
the company to enter into a franchise agreement.

From the Feb. 6, 2007 editions of the Milwaukee Journal Sentinel
Have an opinion on this story? Write a letter to the editor or start an online forum.
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‘MlnlS ters urge IegIS|at0rs to end
- the era of cable rate hikes

~ Co-Directors of the Ministe-
~.rial Alliance Against the Dig-
- ital Divide (MAADD), and other
 prominent Wisconsin ministers
~from across the state gathered

" recently at the Wisconsin State

- Capitol and burned cable bills
" to protest annual cable rate
- hikes imposed . on consum-

' ers. The ministers called upon
. Wisconsin legisiators to bring

- - video competition to Wiscon-

© - sin consumers by promptly

- passing Senate Bill 107 / As-
- “sembly Bill 207, the Wiscon-
sin Video Competition Act.

“Congumers are just fed up

“with cable rates gone wild. In
Madison alone, cable rates

-have risen more than 55% in

~ the last 10 years. It is time for

- our legisiators to act on behalf

of consumers as legislators

. have already done in llinois,
- Michigan, Indiana, Ohic and
. Missouri and pass Senate Bill
. 107/Assembly Bill 207 - ieg-
-isfation that would allow new
~ providers to efficiently enter

the local video markel and
. provide alternatives (o' tradi-
tional cable felevision serv-
ice," said Reverend Thomas

and pastor of St Paul AME
Church in Madison, Wisconsin.
The ministers asked Wis-
consin elected leaders not to
be hoodwinked by naysayers
and alarmists who are only
protecting the status quo of to-
day's cable environment - an
environment where prices con-
tinue to rise, quality continues
io decline and service con-
tinues to plummet. Instead,
they urged leaders to focus on
the real rewards that consum-
ers are seeing in other states,
“Last year the legislative
leaders in Michigan came to-
gether and passed a bill that
is now reaping benefits for the
people of the state of Michi-
gan, including Detroit and its
suburbs ~ and that's just the
beginning,” said Reverend
Walter B. Johnson, Jr., Co-Di-
rector of MAADD. *There's no
reason Wisconsin consumers
shouldn’t reap the benefits
of  competition, too, instead
of being forced to keep pay-
ing and paying and paying.”
A recent study conducted

* by the Phoenix Center For Ad-
~vanced Legal and Economic

Policy conciuded that Wiscon-
8in consumers could save over
four hundred thousand dollars
a day if there was a real choice
of cable providers in the state.
"Reprasentatives from
MAADD have' testified in fa-
vor of video reform legislation
across the country and have
worked with local ministers,
government leaders and other
key stakeholders to support
common  sense  legislation
that will bring state-of-the-art
broadband nelworks, savings
and choice to consumers - es-
pecially minority consumers, . ..
If passed, Senate Bill 107/As- =~ =
sembly Bill 207 will ba the ve-
hicle 1o also make that happen -
in Wisconsin,” said Reverend . :
James L. Demus Il Founder -
and Co-Director of MAADD
According to the Pew Inter- -~
net and American Life Project, -
minority  consumers actuaily
spend more monay on com-
munications services than
Caucasians, making minori-
ties dispropartionately bear -
Continued on page 4
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Rewv.
' Co-Founder of MAADD is on the far right, and Rev. Dr. Walter Johnson, Co-Director of MAADD, is
_- standing in the far back. Rev. Terrance Sims of Praise Temple Church in Milwaukee is standing di-

* rectly behind Rev. Demus, on his left {partially concealed). The ministers gathered burned cable bills
and protested cable rate hikes at the States Capitol.

Demus Ifl, Co-Founder of MAADD is addressing the crowd. Rey. Roosevelt Watkins li< -

- Ministers urge legislators to end the era of
cable rate hikes on Wisconsin consumers!

Contihued from page 1 passed similar video franchis- - Delroit was ona of the first mar-- and gel it done in a way that -
the brunt for regular cabie ing laws to Senate Bill 107/As- kets to experignce the benafits  allows competition 1o thrive. 4
price hikés Minorities stand to sembly Bill 207, new video ol compettion ~ a communily communities (o prosge ;-;-;J'f
benefit from real competition. providers are entering minor- where over 80 percent of the - consumers to wir ~ said Rev- -

*Heal life is praving  thal ity markets and population 15 African American  erenc Joseph Reynolds

and the median annual house- Founding Member of the Wis

o

new. entrants vaiue minority -across the state are sin

communities,” said Reverend the praises of lower: prices.”  hold incoms is beiow $30,000. consin Chapter of MAADI
Walkins. . “In states that bave in. Michigarn, for example i1 1s time o get this bill done f Bradtord b
f g & i A3l
walll |
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Divine intervention for lower cable rates?
Fradav, Juls 27, 200070 F o A0

By Andrew Beckert

The Ministerial Alliance Against the Digital Divide rallied at
the Capitol Thursday, in support of legislation de-regulating
the cable industry. Group co-founder, the Rev. Walter B.
Johnson, says passage of the legislation could save Wisconsin
families over $400,000 a day. That's the finding of a study
conducted by the Phoenix Center for Advanced Legal and
Economic Policy.

Terrance Sims, Pastor of Praise Temple in Milwaukee, says

the bill would increase competition in the cable industry and

lower prices for many minority subscribers. Sims says
minorities make up a large portion of cable subscribers, and

many have to endure high cable bills because competition that would create lower rates is being held up.

But why are ministers interested in lowering cable rates? Sims says many of their congregation members are

subscribers, so there is an interest in helping them save money.
Opponents of the Video Competition Act says it could reduce funding for public access stations and eliminate
consumer protections. The Rev. James L. Demus the Third says the bill addresses those concerns. He adds th:

those problems have surfaced in other states where similar legislation has passed.

The measure is currently awaiting action in a legislative committee.

E-Mail this page...
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Union getting involved in cable campaign

The Business Journal of Milwaukee - August 3, 2007 by Rich Kirchen

The union representing AT&T employees in metropolitan Milwaukee is waging a campaign to

The Communications Workers of America union has a Web site at
http://www. etuniontv.org/ and yard signs urging members of labor unions "pull the plug” on

.

cable and switch to U-verse. The union notes that AT&T's employees in the field and in the office

"We now can get our phone, high-speed Internet and premium TV -- complete with HD and digital
recording -- from a company that recognizes the rights of workers to organize a union," the Web
site states.

The union's short-term goal is to support AT&T's products and services that employ
Communications Workers members, said Joy Roberts of the union's Milwaukee-area office. The
ultimate goal is to organize employees at all cable companies, including Time Warner, she said.

"Our goal is not to sell U-verse,"” Roberts said. "We feel this will be a great benefit for Time Warner
workers if we're successful."

AT&T is slowly rolling out U-verse in limited areas where the company has installed wiring and
boxes to accommodate the service.
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Survey says: pass cable competition
Juesduy, Seprembers 25, 3007, 10:17 AM

By Bob Hague

A new survey indicates support for the Video Competition Act. The Survey was commissioned by the Wiscor

and found more than half of those surveyed favor passing the bill now, rather than waiting for the state budge1

David Storey with the Wisconsin Merchants Federation calls the bill a "win-win" for consumers, business and
The bill essentially deregulates the industry in Wisconsin and allows video providers to negotiate a statewide
agreement, instead of working with local governments. It has passed the state Assembly but faces an uncertai

the Senate.
AU Bob Hugue reposts (SO M P
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THE BADGER HERALD
NEWS
Cabile bill garners support

by Jessi Polsky
Wednesday, March 28, 2007

A committee of legislators heard testimony Tuesday concerning a bill that would transition control over
video franchises in Wisconsin to state government.

The bill aims to increase competition within the cable television market throughout the state by
encouraging multiple companies to provide cable access to Wisconsin citizens.

The bill, authored by state Rep. Phil Montgomery, R-Green Bay, addresses about 1.6 million cable
customers in the state.

At the public hearing, Montgomery said increased competition in the video franchise market would
allow consumers to obtain the best product at a lowest cost.

“The bill is about consumers and choices,” Montgomery said. “This is a simple issue. ... Families all
over the state of Wisconsin want options when it comes to their video service.”

Scott VanderSanden, president of AT&T Wisconsin, wrote a statement to the committee, saying the bill
would encourage competition that will bring more benefits to the consumer.

Tom Moore, executive director of the Wisconsin Cable Communications Association, said passing the
bill would also create a level playing field for all providers.

“Anyone in Wisconsin can readily choose their provider,” Moore said in an interview with The Badger
Herald. “Do not choose a regulation that will lock today’s technology in place because the market and
technologies are constantly changing.”

Moore said the video industry also constantly faces new competition through rapidly expanding
technologies — mainly satellite and the Internet.

Janet Jenkins, administrator of the Division of Trade and Consumer Protection for Wisconsin, said the
idea of competition created by the bill is a good one, in theory.

“The primary objective for this bill is to provide competition, which, in and of itself, is a good thing,”
Jenkins said. “However, not everyone has to or will have a competitor in every location in this state.”

Smaller municipalities throughout the state may not be able to entice new cable providers, Jenkins
added.

The bill also takes away consumer protections, which are safeguards currently granted to cable
customers. If approved, cable companies will no longer be legally required to fix their product within 72

hours of receiving a complaint. nor will they have to give 30 days notice for fee increases.

“Many families will have the same provider they have now charging the same rates because there is not
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competition, yet will not have any consumer protections,” Jenkins said.

Barry Orton, professor of telecommunications at the University of Wisconsin, said the bill aims to
eliminate local franchises and replace them with a single statewide franchise — in which local
governments would not have any authority.

He said passing the bill would result in an increase in taxes to make up for monies formerly made
through franchise fees.

Orton said franchise fees — dollars paid by private companies to local governments in exchange for use
of public rights-of-way — provide great benefits to the entire community.

“[Franchise fees] pay for services that benefit all citizens, who jointly own local rights of way,” Orton
said.

He added passing the bill will result in a decrease of the total amount of income from franchise fees and
force many former cable customers to use a satellite product, thereby removing citizens — and income

— from the franchise fee base altogether.

“The bill would achieve a 15-25 percent reduction in the franchise fee gross base,” Orton said. “[It] will
cause local property taxes to rise.”

Copyright © 1999-2007 Badger Herald, Inc. Some rights reserved.




City blocks doorway to television competition

By Mike Moore
Racine Journal Times
January 19, 2007

It's painful to sit back and watch city officials barricade the door to newcomers, especially when
they could save us money.

This week, the Racine City Council voted unanimously to get a piece of a lawsuit against AT&T.
The old phone company is getting into the TV biz and wants to bring its service to Racine to
compete against Time Warner Cable and the satellite joints.

That's not the part that honks off the city. It's that AT&T won't sign the kind of franchise
agreement cable companies do. In Racine, Time Warner pops about $750,000 a year into the city
budget.

A tenth pays for the cable access channel and the rest goes into the big pool to cover cops or
parks or whatever. So, while nobody | asked could provide a sensible reason for charging those
fees in the first place, our government is hooked on 'em now.

Leaders cringe at the thought of losing either a chunk or all of that dough, since Time Warner
warned it'll sue to be freed from its own deal if AT&T doesn't need one.

I've heard all kinds of frantic talk about what this could do to the city's wallet. | haven't heard
anybody much interested in what's going on with Joe Racine's wallet.

That franchise fee officials are so proud of shows up on your cable bill. | paid $3.66 to cover it last
month.

Considering | had to enlist the help of a Time Warner customer rep to temporarily nudge my
combined bill below $100 a month, it's an area that could still use a little competitive price
skirmish. Digital cable and broadband Internet service are quickly shifting from luxuries to the
household norm.

AT&T, which calls its Internet protocol television service U-Verse, advertises TV/Internet
packages starting at $59 a month before fees or taxes. | won't get into a head-to-head matchup,
but nobody ever minds an extra option.




Instead, city officials are prepared to tie up this new competitor in court battles that City Attorney
Robert Weber said could last for "a number of years." There's still a possibility the two sides could
work out something temporary, until it's all resolved.

AT&T spokesman Jeff Bentoff said the company is willing to chip in its share, once it's up and
running here, but doesn't want to be told where to build. See, our leaders are pushing so
everyone will have access to this video service, even while they're slowing down its arrival.

‘I don't really care for AT&T cherry-picking where they're gonna put those things," Alderman Jim
Spangenberg said at Monday's Cable Commission meeting.

An AT&T representative who attended the meeting took issue with that. The company is planning
to kick off the service in certain areas, but Tricia Frost suggested it's more a logistical thing than a
permanent decision to only serve wealthier customers.

“It's not a matter of economic red-lining, in any way," she said.

Either way, Alderman Greg Helding pointed out we're nearing that point when phone and cable
companies will be indistinguishable, and he said the city should start looking for other sources of
cash than "the gravy train of cable franchise fees."

Leaders are working from a clear picture of the city's economic health, but a fuzzy picture of
everybody else’s. Time for a new pair of rabbit ears.

Mike Moore can be reached at (262) 631-1724 or mike.moore @lee.net
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Report tunes in to state cable costs

Think tank says prices would drop if government would allow competition

By PAUL GORES
pgores @ journalsentinel.com

Posted: March 22, 2007

Consumers in the Milwaukee area could save $149 a year on their cable television bill if the state would
allow more competition for video service, a new report by the Wisconsin Policy Research Institute
contends.

The report, released today by the public policy think tank, says the current system in which cable
operators pay franchise fees to individual communities for what amounts to "government protection”
from competition is outdated and costly to consumers.

The author of the study, Christian Schneider, said that state law governing cable franchising, which
dates back to 1985, hasn't kept up with the times and technology.

The report cited a U.S. General Accounting Office study that showed cable bills dropped an average of
23% in markets where phone companies competed against cable companies. If that 23% drop is applied
to basic cable rates in Wisconsin, annual savings of $121 to $149 would occur in the state. The biggest
savings would be in the Milwaukee market, where Time Warner Cable is the cable provider, and the
smallest would be to Charter Communications customers in La Crosse, the study says.

A trade group representing cable operators in the state took issue with the report.

Tom Moore, executive director of the Wisconsin Cable Communications Association, said the
methodology for computing the savings is flawed, in part because it doesn't take into account
"bundling."” Bundling is a marketing deal in which the cost of cable, Internet and telephone service is
discounted if the consumer buys all three services from the same provider.

In addition, he said, the argument that cable television doesn't have competition is inaccurate because it
competes with satellite TV, which has about 30% of the market in Wisconsin.

"Unfortunately, this seems to be a political document that's put out here to make a political point,”
Moore said of the report.
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The issue is political now because state Rep. Phil Montgomery (R-Ashwaubenon) and state Sen. Jeff
Plale (D-South Milwaukee) are about to introduce legislation that would eliminate municipal cable
franchises and shift the approval process to the state.

Under the Video Competition Act, cable and video providers would have to pay 5% of their gross
receipts to communities in which they operate.

However, there are concerns that public access and government programming would be cut and that
switching franchising to the state wouldn't really lead to lower cable TV rates, said Bob Chernow,
chairman of the Regional Telecommunications Commission, which represents 35 communities on the
issue.

Moore said his group is "neutral” on the Montgomery-Plale legislation as it stands now.

The Wisconsin Policy Research Institute's report also is timely because of an announcement by AT&T
last month that it is launching its Internet-based TV service - called U-Verse - to compete with Time
Warner and satellite television in the five-county metro Milwaukee area.

Last Friday, the City of Milwaukee said it reached a franchise-like agreement with AT&T that would
allow the new Internet Protocol video service. The agreement calls for AT&T to pay the city a license
fee that amounts to 5% of its gross revenue related to the service, which is similar to Time Warner's
franchise agreement with the city.

Nonetheless, a federal lawsuit by Milwaukee against AT&T remains open. The lawsuit seeks to have the
AT&T service declared a cable system, which would require AT&T to have a franchise agreement.
AT&T has argued that service isn't a cable system, so it shouldn't have to pay a franchise agreement.

From the March 22, 2007 editions of the Milwaukee Journal Sentinel

Subscribe today and receive 4 weeks free! Sign up now.

© 2006, Journal Sentinel Inc. All rights reserved. | Produced by Journal Interactive | Privacy Policy
Journal Sentinel Inc. is a subsidiary of Journal Communications.
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End the era of cable rate

Continued from page 4
legislation has a proven track
record of showing resuits in
bringing lower rates to consum-
ers. Evidence shows that rates
immediately plummet in areas
where video competition exits
- by as much as 25 percent!
In states with statewide video
franchising laws, consumers
are reporting household sav-
ings of $30 per month. Even
more impressive is that all con-
sumers in those areas receive
savings since the mere threat
of competition forces the cable
monopolies to lower rates in
areas whers competitors have
not yet deployed a network.
Our public officials need
to recognize that Wisconsin
consumers are fed-up with
“cable rates gone wild". It is
clear that the state needs to
change the status quo and
adopt a new approach that
streamlines the process and
promotes real competition.
Eliminating the existing video
franchise bureaucracies that
have discouraged competition
and produced massive rate
increases for Wisconsin con-
sumers would be an excellent
first step. Wisconsin needs to
welcome competition in the
video market so that consum-
ers can realize lower cable
bills and have tangible savings
that they can take to the bank.

Reverend James L. De-
mus Wi Founder and Co-Di-

rector Ministerial  Alliance
Against the Digital Divide
773-619-9248

Reverend Thomas Flint Pas-
tor Saint Paul AME Church Mad-
ison, Wi 608-241-4342

Reverend George
Reynolds Pastor Elli-
son  Chapel AME Church

Milwaukee, WI 414-801-2756
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IN THE BLACK

Helping state
businesses and
consumers
benefit from
new competition
to cable

Today's advanced telecommuni-
cations are changing the way busi-
nesses communicate and establish a
strong customer base.

Phone companies across the
country have begun deploying new
technology that competes directly
with cable TV and will give
African American businesses and
consumers a new, exciting array of
choices and products while lower-
ing prices.

However, current outdated rules
and regulations related to the cable
TV market are slowing down the
roll-out of this new technology
because they place unnecessary
burdens and restrictions on new
competitors in the cable market.

The Wisconsin Supplier Devel-
opment Council (WSDC), which
supports and develops alliances
with minority-owned businesses,
behieves it is time to update these
rules and bring this technology to
consumers and businesses faster.

The WSDC understands the con-
nection between technology and
productivity in the business world.

New technology facilitates im-
proved efficiency and productivity,
directly impacting many African
American businesses’ bottom line.
Wisconsin's minority-owned busi-
nesses need to have access to the
best technology in order to effec-

tively compete in today's business
environment.

Regulations governing the cable
TV market have created a system in
many markets where one cable
company holds a near monopoly,
permitting them to continuously
raise rates and offering little incen-
tive for improving service guality
and technology.

The Federal Communications
Commission (FCC) reported in its
most recent survey on cable compe-
tition that nationwide cable rates
rose 86 percent from 1995 to 2004.

Additionally, The University of
Michigan's American Customer
Satisfaction Index survey shows,
that in 2006 consumers were less
satisfied with cable companies than
the IRS for the second year in a
row.

These patterns are especially
alarming for African Americans
because research from Kersey
Strategies and Scarborough
Research shows that African
Americans spend more than any
other demographic on cable-TV
service, about $5 billion annually.

Their research aiso shows that if
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competition were introduced into

- the market, African Americans
could save $1.3 billion a year, or
more than a quarter of what is cur-
rently spent on cable bills.

Technology advancements in
recent years have transformed the
communications marketplace dra-
matically and it's time for the cable
market to catch up.

For example. wireless plans ten
years ago were expensive and ser-
vice was often poor.

But investments in technology
and competition between wireless
companies have dramatically
improved service and brought

prices so low that a record number |

of consumers are ‘using wireless
phones as their only means of com-
munication.

In order to speed the roli-out of
new technology, regulators took a
hands-off approach that allowed
the market to drive competition.
These laws have allowed new
technology to reach more house-
holds, lower prices and bring
better products to consumers. |

Laws in the cable TV market
should be reformed to follow the
example of the wireless industry
and encourage greater competi-
tion, instead of keeping antiquat-
ed rules in place.

Ten states across the nation

have opened the cable-TV market
to increased competition.

Consumers in Texas. Florida and
Virginia, as well as other states,
have already seen the positive
results of cable competition - prices
have dropped and new services are
avaifable to consumers.

State lawmakers must address
cable TV regulations soon in order
to enable phone companies 10 begin
making important investments to
compete in the cable entertainment
market.

Competition for all Wisconsin
consumers should not be held up
because of ocutdated and burden-
some laws and regulations.

The Wisconsin Supplier Dev-
elopment Council believes it is time
to reform Wisconsin's cable market
to -ensure future competition and
lower rates for the state’s African

American businesses and con-
sumers.

About the Wisconsin Supplier

Development Council

The mission of the Wisconsin
Council is to support and develop
minority-owned businesses by
facilitating important connections
between corporations and minority
suppliers.

The Council is a nonprofit orga-
nization composed of companies
trom throughout the state. Members
work together to increase the
amotnt and quality of business
transacted with minority-owned
firms.

Membership in the Council is a
voluntary effort that demonstrates
the initiative of the private sector .
concerning minority business
apportunities.
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Joe Mettner: Video bill is pro-
consumer and supports public
access

Joe Mettner
November 5, 2007

The Wisconsin Video Competition Act has deservedly attracted strong
support from the public and legislators because the bill is pro-consumer.
The recent column on the bill by John Nichols contained many serious
inaccuracies that need correction. While relatively rare to read this
extent of factual license in Nichols' columns, the record should be set
straight concerning the purpose, content and effects of the video
legislation.

First, the video franchise legislation aims to provide consumers a choice
in video service providers, and in selecting bundled packages of
broadband, video and telecommunications services. The consuming
public favors video service competition by large margins.

Despite the unfounded claims of some, neither the purpose nor the
effect of the video franchise legislation is to consolidate control over
communications in Wisconsin, undermine consumer protections,
threaten public access channels, or do away with basic standards for
service -- quite the opposite, in fact. Similar legislation has passed in 18
other states by overwhelming bipartisan majorities. Several legislative
chambers and a few states have passed versions of video franchise
legislation unanimously.

Second, any fears that the bill might compromise consumer protection,
standards of service, and the future of public access channels are
misplaced in light of the achievements that legislative negotiations have
produced in these areas. If the bill should pass in its current form, all
video service providers, including cable television providers,
telecommunications companies, and even satellite video providers would
be subject to the stringent requirements of the current and successful
Cable Subscribers' Bill of Rights. These include tough service standards
for minimum times required for service installation, repair and
restoration; time benchmarks for the responsiveness of customer call
centers; and mandatory customer credits for time out of service. These
are solid legal standards of service quality and guarantee that
competition does not come at the expense of consumer protection.

In addition, the enhanced competition that the bill encourages will force
providers to give the best possible service or face losing customers to
competitors.




Similarly, the negotiated legislation requires video service providers to
continue to collect and give to municipalities 5 percent of gross revenues
from customers. Providers would also be required to continue to carry
public access channels and mirror financial support provided to existing
channels for up to three years or until current franchises expire. Video
service providers would also be required to extend free transport of
public access programming signals, at their substantial expense, which
was an amendment agreed upon to respond to concerned municipalities.

Finally, the statewide video franchise legislation has been the subject of
thorough hearings before standing committees in the Senate and
Assembly, as well as the Legislature's Joint Finance Committee and the
full Assembly, through which dozens of amendments have been
considered, and in some cases adopted. It is time that the bill receive
the approval of the Legislature, so that customers might begin to receive
the substantial benefits of the competition it will bring.

Joe Mettner served on the Wisconsin Public Service Commission from
1996 to 2003. He is an attorney and principal of Found Lake Consulting,
whose clients include AT&T Wisconsin.

Return to story
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Competition does reduce cable prices

By Steve Posiask
Small Business Times Milwaukee Biz Blog
July 3, 2007

Wisconsin lawmakers are considering legislation to encourage cable TV competition, lower prices
and increase consumer choice, investment and jobs. However, local governments want to protect
the monopoly at your expense.

Recently, the National Association of Telecommunications Officers and Advisors (NATOA), a
municipal government-sponsored organization, incorrectly concluded that competition raised
prices in Texas. What their analysis did, however, was to track "list prices" for legacy services -
old services that large numbers of consumers have abandoned.

Their analysis did not track lower-priced services that consumers have flocked to, nor did the
analysis compare differences in competitor and incumbent prices.

The NATOA results are flawed and contrary to 20 years of hard evidence showing lower rates
from competition, including studies from the General Accounting Office (GAO), think tanks and
academia. The Federal Communications Commission (FCC) found that competition lowered
cable rates by 25 percent per channel.

Based on our survey, Texas consumers reported saving 30 percent off their cable bills, thanks to
competition.

Local governments fear falling cable prices because they tax 5 percent of all revenue. As a result,
local governments want to stop you from saving $15 dollars off your bill, so they can keep 75
cents of it. This too is misguided, since lower prices mean more cable TV consumers and higher
cable revenues, which benefits both consumers and municipalities.

Stephen Pociask is president American Consumer Institute. For additional information, visit
www.theamericanconsumer.org.
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Technology
Network

Road to cable TV choice and faster Internet runs through

Madison

Wisconsin Technology Network
November 2, 2007

Joseph Savage

Editor's note: The Legislature's Joint Finance Committee last week
approved a cable TV deregulation bill that would replace franchises
that have been issued by local municipalities with state-issued
franchises. The measure, which now goes to the full Senate, has already
been approved by the State Assembly.

Everyone knows that robust competition is what keeps prices low and quality high. Small
wonder, then, that consumers are so unhappy with their current choices for video services
- the rising prices, the lack of innovation. The choices are just not there.

There's a reason for this. While current federal law is supposed to promote competition,
the video franchising process in most states - including Wisconsin - enables cable
television companies to carve out what are effectively exclusive deals with local
governments which prevent competing providers from entering their markets.

The “opportunity” to compete exists, in theory. But, in reality, any new provider that
shows up is required by the local government to sign the same or similar deal as the
incumbent cable operator has - including a lot of services and fees that only someone
getting a monopoly would agree to.

When you add that to the fact that you have to do this in each municipality and to the
high cost of building a network and expensive prospect of having to take away significant
market share away from the incumbent in order to succeed, it's no wonder that few if any
companies are willing to take that risk.

The result is that there's little or no competition in the market to provide video services.
So what about satellite? True, it does offer some competition to cable. But satellite

technology cannot support robust internet connections and telephone services - the so-
called “triple play” - which any provider must be able to provide to really compete with




the cable operators. It's only when a second wireline competitor enters that prices truly
fall.

Legislating competition

What to do? The Wisconsin Assembly has already passed legislation that will accelerate
video choice by removing barriers that keep new providers and new services from
entering the market. But, the legislation has been hung-up in the State Senate because of
the budget battle.

Fortunately, with the budget concluded, there's still time for the Senate act. If it does so
and the bill is signed by the Governor, consumers throughout Wisconsin will quickly see
a broader range of video, Internet and telephone services at lower prices - more offerings,
more choices, and newer technologies.

And there's a bonus. Many of the companies that want to get into this business are
offering ultra high-speed fiber optic connections directly to homes. When the path is
cleared for these companies to start providing their services, consumers will have the
opportunity to obtain internet connections at transmission speeds 30 to 40 times what
they can get now from DSL and cable modem. They're going to need those higher speeds
as more and more video programs, movies, and other high bandwidth applications come
to market.

Just as You Tube couldn't and didn't exist in the days of slow dial-up internet service, a
whole new world of video, data, teleworking, and telemedicine applications - to name
just a few - is awaiting the introduction of state-of-the-art communications services made
possible by fiber connections.

Keeping up with the Midwest

The technology to make this happen is available today. Many of Wisconsin's neighboring
states - like Indiana, Michigan, and Ohio - have taken steps to streamline their video
franchising laws, and they are already seeing tremendous growth in the construction of

next-generation broadband networks that provide consumers with competitive choices.

It's time for Wisconsin to join them and clear the way for our high-bandwidth future.
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In a fast-paced economy, lawmakers must pick
up speed

By Tom Still ¢ 06/05/07  © WTN Media. For personal use only. No mass duplication or distribution,

Madison, Wis. - For reasons that may be as innocent as a choked calendar, legislative progress has stalled

on a bill that would trade Wisconsin's city-by-city reguiation of the cable television industry for statewide video
franchises. The bill, which would create jobs, help many consumers and speed new technologies to the market,
passed the Assembly by a wide margin earlier this spring. Since then, however, it has been gathering dust in
the Senate.

Meanwhile, Illinois, ITowa, Georgia, Florida and Michigan are moving ahead with simitar legisiation - and the
leading proponent of the bill, AT&T, is getting a bit nervous about where to put the jobs needed to pull off its high-stakes
entry into the video markets. Wait for Wisconsin to make up its mind? Or put the jobs in a state where the political debate is
settled?

Don't be surprised if Wisconsin loses its shot at hundreds of high-tech, high-paid jobs if the biil languishes much longer. Other
states have introduced AT&T's Internet-based television system, called U-verse, and faster-than-expected market growth may
mean the company won't have the time to wait for lawmakers in Wisconsin. A new chairman and CEO took the helm at AT&T
last week; change at that level usually leads to new marching orders below.

The perpetually cautious might say, “Well, Wisconsin shouldn't be rushed into passing a new law just because a big company
fike AT&T wants to move quicker.” Fair enough. In fact, some questions about consumer protection are unresolved. But when
does cautious political review end and missed opportunity begin?

- ebating societies are left behind

The statewide video franchise bill is only one example of the clash between a political system that is purposely built to be
deliberate - and markets that don't stand still for those who prefer more debate.

In Gov. Jim Doyle's state budget bill, for example, two ideas designed to leverage the state's existing economic resources may
also miss the window of opportunity,

The first and largest is Doyle’s proposal to create a $20-million grant and loan fund to help seed commercial projects that
would speed alternative energy and conservation ideas to market.

Wisconsin is positioned to be a leader in cellulosic ethanol because its forest cover (16 million acres out of 34.7 million total},
its existing paper and pulp industries, and its experience in rmanaging this resource. Even our conservation heritage comes
into play: By removing the excess cellulosic material in our forests and converting it to energy, we would actually improve the
health of our forests.

Wisconsin also has an edge in producing hydrogen from biomass, aspecially sugars. This is another area where state RaD
investiment taday will produce dividends, and jobs, down the road.

The Legisiature's Joint Finance Committee deadiocked on whether to move ahead with the $30-million fund, which is a “no”
recommendation under the committee's rules, Other states are leaping ahead to position themselves in this tech-driven
market - so why not Wisconsin, which has a wealth of resources and the research base to match?

A second and more modest idea that failed to pass the finance committee involves creating a “venture center” to help enhance
the state's ability to attract venture capital from outside Wisconsin, For $2 million over two years, much of it private matching
dollars, Wisconsin could help increase its access to venture capital the same way it has enhanced the supply of early-stage
angel capital.

Either or both ideas ceuld find their way back into the budget by the time it reaches Dovle’s desk later this summear, If not,
however, the state would have missed weil-crafted opportunities to help industries poised for growth,

The gquick and the dead
Ia teday's global marketplace, the rules of evolution are simple. t's not the strong or the 5ig who survive, but th

Companies, communifies, and even states must seire the chance ‘o build LPOTY & wp expertise or resourcan, or ris
again bemg able to grab for the brass ring.
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State needs to end
cable-tv monopoly

Consumers pay
high price without
any competition

usinesses and their employecs thrive
when markets are open, but when
governments protect a monopoly,
consumers and employers alike suf-
fer.

One industry — cable TV - has captured
unwarraited aisounts of discretionary earn-
ings from consumers for years. The culprit
-— government-sanctioned monopolies and
Byzantine regulatory processes that protect
monopolies,

Antiquated requirements that new entrants
negotiate individual franchises with every city,
village and town they hope (o serve have dis-
couraged competitors large and small from en-
tering the market.

Until now. As new technologies o compete
with cable have reached prime time, many
states across the country are similarly updat-
ing their wgulatory framework for home video
services.

States passing video reform

Rather than keeping useless government
barriers to competition in place, nearly 20
states have passed video franchise reform bills.
These bills encourage competition to cable 1V
by simplilying the video franchising process.

Instead of having to negotiate separate fran-
chises with hundreds of different municipali-
ties in each state, new providers are allowed to
receive one franchise in a state. This avoids pro-
tracted negotiations and the impossible task of
trylng to negotiate with

Rates up 93 percent

But when monopoly pric-
ing is in place, consumers
pay artificially high prices.
Monopoly cable companies
have raised rates 93 percent
over 10 years, the FOC has
found.

Consurners will save sig-  Robert
nificant amounts of money  Collison
il real competition is en- is immediate
couraged in Wisconsin. With )
extra dollars in their pockets ~ Pastpresident
to spend, Wisconsin con-  and the current
sumers will be able to in-  chairman of
crease their savings or buy  the Legislative
other goods and services. Committee for

Thisnotorly h.eneﬁl"s CON- e Indepen-
sumers. More discretionary dent Business
dollars in the hands of Tami- ent Busine
lies it the Dane County area Asfsocuat?on of
and the rest of Wisconsin  Wisconsin.

also benefits businesses and . -
their employees all acrogs 'S 80 0rganiza-
our state. tion of small

Video regulatory reform  to mid-size
has passed and is bear-  independent
ing fruit across the coun-  pysinesses
try, in large states such as throughout
California and Texas; in Wi :

2 isconsin.
sualler states such as Con-
necticut and Kansas; and e eollison
in Midwestern states sur-
rounding Wisconsin such
as Indiana, Ohio, Michigan
and Hinois.

owns and oper-
ates Kendall-
Collison, Inc.

Reform on slow track

The Wisconsin Assembly passed a similar
bill months ago, but the bill hasi't even been
scheduled yet in the state

liundreds of communi- SQ far’ Vldeo refom] in Senate.

tics in a state simultane-

Our state motto, “For-

ously. W"Sconsin 's on the slow ward Wisconsin,” should be

As a result, consumers

our motto for video.

et the fits of - 5 So far, video reform in
B 7 e traCkv Wh“e States arﬂund Wisconsrin lis(;n the slow.lv

tition they deserve much

track, while states around

quicker. . [RTTIY
Businesses, except for us seize the lnmatwe us seize the initiative

monopolies, and con-

for their consumers and

sumers vale real com- 10T their consumers businesses.

petition. Consumers like

We're hopeful that Wis-

it when businesses com- @i bUSIHESSGS. consin clected  officials
th

pete for their dollar, wi

conswmers voting their preferences with their
wallets. And companies in the Dane County
region and elsewhere in the state, including
members of the Independent Business Asso-
ciation of Wisconsin, like it when consumers
have more money to spend.

will soon act. It's time we
gave our consumers real savings by join-
ing other states in knocking down outdated
regulations.
Let’s move forward, Wisconsin, and final-
ly pass the Wisconsin Video Competition
Act. ¥
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Video Bill Good For Economy

The Capital Times :: EDITORIAL :: A7

Monday, August 20, 2007
David Storey

Growing the state's economy requires seizing opportunities. During the 5
1/2 years I served as deputy secretary of the Wisconsin Department of
Commerce, our best opportunities came from companies already
interested in investing capital and creating jobs in Wisconsin.

A bill before the Legislature would capitalize on such interest and
unleash new investment in the state if we act promptly. The Video
Competition Act would provide Wisconsin residents with an increased
level of choice in video entertainment while also encouraging job growth
and investment in Wisconsin's broadband infrastructure.

When companies decide to invest capital and create jobs in Wisconsin,
they almost always come to the Wisconsin Department of Commerce
asking for a financial incentive package to help defray their costs.
Incentive packages might include tax credits, low-interest or forgivable
loans and/ or labor training grants.

In contrast, the Video Competition Act offers no incentive packages. It
simply creates a statewide, level playing field to encourage increased
levels of competition. Such competition would require private sector
investments in new jobs and infrastructure, which would result in
economic development benefits to Wisconsin residents.

The real fight is not among video providers. The real fight is with
time and other states that welcome these investments. Nearly 20 states
have already passed bills like the one awaiting scheduling in Madison.
These states are beginning to reap economic development benefits
benefits that Wisconsin risks losing out on by failing to act soon.

The time has come to welcome this new economic development
opportunity to Wisconsin by promptly scheduling and passing the Video
Competition Act.

David Storey is senior vice president of the Wisconsin Merchants
Federation. He served as deputy secretary of the state Department of
Commerce from 2002 to 2007.

Return to story
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Thomas Cohen: More competition
needed to reduce prices for cable TV

A letter to the editor
November 3, 2007

Dear Editor: Your article on the Wisconsin Legislature's efforts to
streamline the video franchising process ("Smoke and Mirrors" on
Wednesday) missed the essence of the issue: how to get consumers
lower cable prices and access to more innovative broadband services.

The simple fact is that today, 15 years after the U.S. Congress prohibited
exclusive cable franchises, virtually no competitive cable systems have
been franchised and built in Wisconsin. The capital requirements are
enormous, and a new entrant does not break even until it gets about 25
percent of the market -- a daunting task in a market where the
incumbent cable provider has more than 60 percent of households and
satellite providers have more than 20 percent.

The Democratic mayor of Fort Wayne, Ind., put it best when he said that
he would "beg, borrow or steal” to get another provider to enter his
market. He understood what it takes.

The Plale/Montgomery legislation is based on that same reality. All you
need to examine is what has already happened in states that have
enacted similar bills: Investment accelerates and jobs increase.

The Fiber-to-the-Home Council proved this to be true in Texas, where
video-enabled fiber-to-the-home connections increased to eight times
the national deployment rate for this technology, and the same holds in
other states where there has been impressive growth in new broadband
fiber infrastructure.

So let's keep the focus on what will give consumers greater choice, lower
rates, and faster broadband speeds. That's more than enough to justify
immediate passage of the franchising legislation.

Thomas Cohen, counsel to the Fiber-to-the-Home Council
Return to story

madison.com is operated by Capital Newspapers, publishers of the Wisconsin State Journal, The Capital Times, Agri-View and Apartment Showcase
Copyright ©2007, Capital Newspapers. All rights reserved.




Time to end subsidies for cable public access channels

By Diane Katz
Small Business Times Mitwaukee Biz Blog
July 22, 2007

Telecommunications fimns are pumping hundreds of milions of dollars into states throughout the Great Lakes region
totpgradebroad)andnet\mksTheinv&etmentboanisadrectmuﬁofﬁardﬁserefo«msthatpmote
competition in cable TV senvices.

Unfortunately, Wisconsin has yet to capitalize on reform mlargepartbecausespeciajintefestsarelobbyinghardto
preserve the status quo. But the only interests that lawmakers ought to protect are those of consumers, who would
benefit greatly from competition in video services.

Franchise reforms were approved byawidemarginmtheWisoonshAssemb!yon May 9, but the legislation has yet
to reachiheSenateﬂoor.Ascunen‘dywrﬁten,thebﬂlmuldaﬂanmoseMoepmviderstoobtajnastate\Mde
franchise to operate from the Wisconsin Department of Financial Institutions rather than having to negotiate a
franchise with each of hundreds of municipalities.

The benefits of a streamlined process are undeniable. Easing market entry promotes competition which, in tum,
spurs investment, reins in rates and improves service quality. The need for competition is plain: Since 1999, cable
rates have increased 236 percertt in Green Bay; 76 percent in Kenosha; 62 percent in Milwaukee; and 61 percent in
Madison.

- The pending legislation would, if enacted, prohibit municipalities from forcing video service providers to subsidize the
production of local programs - the costs of which ultimately are paid by cable subscribers. However, the subsidies
mu&dnotendabmpﬂy,btﬁhsteadwouldbephasedaﬁoverseveralyears. Video operators would continue to pay
franchise fees of up to 5 percent of gross revenues to each municipality as well as to provide channel capacity for
public, educational and govemmental programming (PEG).

Alarmed by the prospect of reform, the folks who produce PEG programs are employing false claims and twisted
facts in their attempt to block the legislation. But lawmakers and ciizens must recognize that these PEG subsidies
were established when few, if any, attematives for local programming were available. Thats no longer the case.

Inthe 1970s, when PEG became a standard feature of municipal franchising, video production systems could cost
$100,000 or more. Nor was there an lmemetonvvhidwlocalprogrammingoouldbedweaplyposted. Today, a high-
defmiﬁonportabiecamoo@raanbehadfor%han%,%,andﬂ’tereexistﬂ}otsands,ifnottensofhousands,of
Web sites where video can be uploaded and viewed at no cost, as well as an increasing number of distribution
atematives such as iPods and cell phones.

PEG advocates say the subsidies are needed to give local citizens access to the airwaves. Infact, many of the
programs aired on PEG channels do not originate locally - when programs air at all. For example, Stevens Point
Community Access TV, ke many others, simply posts a bulletin board for several hours each day. Wausau Public
Access Cable airs several hours of church services daly. Meanwhie, the Alliance for Community Media, a PEG
advocacy group, reports that River Falls Community Communications and New London Cable 6 each produce only
10 hours of local original programming each year.




Subsidies for some of the local access programs that do air is tough to justify, such as the Scientology Program on
WPAC Channel 10; Unarius ("the physics of reincamation”) on Chippewa Valley Community Television; or, Past Life
Therapy on Madison's WYOU Channel 4.

That may explain, in part, why the PEG audience is so small. According to research by cable TV executive Paul
Ofivier, more than 50 percent of cable viewers never watch PEG channels. Those who do tend to watch only
sporadically, and most hardly need subsidized programming. A 2005 survey by the Madison City

Channel found that 82 percent of respondents obtained information about local govemment from sources cther than
PEG channels, such as newspapers, radio and the Intemet. Morsover, more than 47 percent of viewers eamed
annual household incomes exceeding $70,000.

The notion that public access groups are starving artists is largely a fiction. The annual budget for Madison City
Channel exceeds $529,000; for Westem Reserve Cablke 9, it's $400,000; and the budget of Milwaukee City Channel
is more than $385,000.

if local programming is truly valued by the public, municipal officials can allocate to PEG operations some or all of the
considerable revenue generated from franchise fees. PEG advocates could also go directly to voters and ask for
additional tax revenue.

But it's long past the time for the PEG hold-up - fiteral and figurative - to end, and for lawmakers to put consumers'
interests first with franchise reform.

Diane Katz is director of science, environment and technology policy with the Mackinac Center for Public
Policy, and a member of the American Legislative Exchange Council's Telecommunications and
Technology Task Force. Prior to joining the Mackinac Center, Katz served for nine years on The Detroit
News ediitorial board, specializing in science and the environment, telecommunications and technology,
and the auto industry.
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Statewide gain through competition

By Sen. Jeff Plale and Rep. Phil Montgomery

There has been a great deal of debate surrounding the Video Competition Act, SB 107/AB 207. One would
expect, in fact hope, for debate on an issue of this magnitude, because vigorous debate leads to sound
public policy.

Unfortunately, when one side chooses to frame the debate with half-truths and inflammatory rhetoric rather
than fact, debate can derail rather than improve legislation. The opponents of this bill found they could not
prevail through the normal legislative process, so they chose to hijack the debate with misleading claims
about the bill. As the authors of this legislation, we are taking the debate back.

Thanks to two lengthy public hearings on the issue and countiess meetings with advocates on both sides,
improvements have been made.

ALL CONSUMER protections currently enjoyed by Wisconsin cable customers are maintained. In fact,
Wisconsin satellite television consumers, not protected currently under state law, will see a dramatic
increase in consumer protection.

Municipalities will maintain the revenue they currently derive from local cable franchise fees. In fact, we
expanded the definition of gross revenue so that municipalities who negotiated more lucrative agreements
will not lose out. As a result, some local governments will see an increase in revenue.

No new video service provider will be able to haphazardly install equipment in the middie of front yards. In
fact, the bill was amended to allow municipalities to pass ordinances related to placement of any equipment
necessary to provide video service. Permits can be required, and city approval will still be a necessary step
before a company can begin work.

AS FOR THE continued cry that this bill will end public access television as we know it, it is nonsense. In fact,
the bill requires that channel space be available for this type of programming. What is not required is that
video consumers continue to subsidize these channels with their family budgets.

It may be the big company that writes the check to “Local Channel 2,” but we all know their consumers are
the ones who pay the cost on their bill each month. It is time the communities and individuals that vajue
public access television find a new funding source. Most communities will continue to use the franchise fees,
Other communities will have to figure out a new funding mechanism.

THERE IS ANOTHER story that must be told, one that has been lost in the melodrama that has erupted in
recent weeks. This legislation is also about jobs and development.

Each day Wisconsin waits to pass this legislation is another day that Wisconsin loses ground in job growth.
The ability of cable companies to offer phone and internet service has both revolutionized, and at the same
debilitated, an industry. For example, a few days ago, telecommunications giant AT&T was forced to lay-off
approximately one hundred of the skilled technicians who service some telephone customers. With the drop
in traditional landline customers, there is simply less work for these employees to do.

Passage of this legislation would allow one of Wisconsin's largest employing industries, telecommunications,
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an opportunity to quickly adapt to a changing market. This means the creation of new products, the
installation of new technology and the need for new skilled workers. In anticipation of the passage of this
legislation, nearly 300 jobs were created in Milwaukee and the Fox Valley. Indications are that more will be
necessary as AT&T works to take its video service statewide.

THAT KIND of growth would likely not be possible for telecommunications companies without the ability to
offer a new product. Wisconsin has a chance to foster that growth. This legislation is a unique opportunity to
take what could be a loss and make it a statewrde gain. The state's two largest newspapers agree, we ought

not delay progress any more.

We urge the prompt passage of this legislation and look forward to standing next to Governor Doyle as he
signs it into law.

Sen. Jeff Plale, a Democrat, represents Wisconsin's 7th District in the Milwaukee area. Rep. Phil
Montgomery, a Republican, represents Wisconsin's 4th Assembly District in Ashwaubenon.




The Sheboygan Press

Letters to the editor: Real competition pushed for TV service
The Sheboygan Press

April 3, 2007

DEAR EDITOR:

If Comcast can offer telephone service, why can't AT&T offer cable TV? | think we have all seen
the ads by cable TV outlets offering local phone service.

The city government seems to think it is OK for Comcast to hold us hostage to possible loss of
local sports programming. | would rather see real competition for my cable TV doliars.

It seems that any time there is some legislation offered that the city doesn't like it must be
lobbyists or large special interests involved. Comcast is lobbying and qualifies as special interest.
They have seemed to have influenced you. AT&T may be involved but Comcast is equally
involved. It seems the city government has taken a position that hurts many of its citizens.

Let's push for real competition.
Mike Van Sleet

Manitowoc
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Letters: Cable competition bill will offer TV
choices

Appleton Post-Crescent
April 23, 2007

I enjoy having options. For example, in the Appleton area, | can eat fast, casual or dine in a fine
and elegant fashion. My choice.

In the greater Fox Cities area, | can choose whether to have a cocktail in an establishment that
allows smoking, or prohibits it. Again, my choice.

Regretfully, | have no such option when it comes to my home video provider. Due to the number
of mature trees on my block, satellite or dish TV is not an option. Therefore, | have no other
“choice" than our area’s one and only cable provider.

Hopefully, by the end of the day Tuesday, Senate Bill 107 and Assembly Bill 207 will give me that
option. That is when the Wisconsin Video Competition Act comes to a vote before the Wisconsin
state Senate and Assembly.

The Wisconsin Video Competition Act will foster a competitive marketplace here and throughout
the state.

Competition created by these bills will encourage capital investment in Wisconsin, attract new
jobs and bring much needed economic growth to the area.

Allowing other vendors into the video market will also result in more competitive pricing and better
service, something we will all benefit from.

As consumers, we deserve a choice.

Paul Barker, Grand Chute




Letters: Legislation would promote cable TV competition

Oshkosh Northwestern

April 24, 2007

I support passage of the Wisconsin Video Competition act currently before the state Legislature.
Let me tell you why.

This legislation will ease the entry of competing video services in one fell swoop. The current
process stands in the way of consumers realizing the benefits of competition in a timely manner.

How long do we have to endure rising prices from the current cable providers without true
competition? | don't know about you but | would like to see the future of TV much sooner and
realize the benefits of a competitive marketplace. Opponents would like you to believe that
passage of this bill will result in elimination of public, education, government monies and other
fear tactics. Recent amendments ensure funding continuation for PEG programming and service
assurances. The truth is this is good for consumers. Period. What does this mean to you and me?

Lower prices, better service and choice. Please join me in supporting this groundbreaking
legislation by calling your state representatives and ask them to support the Wisconsin Video
Competition Act (SB 107/AB 207)

Mike Wolff
Oshkosh
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Competition would save money for cable customers

Letter to the Editor
Kenosha News
May 5, 2007

Like everyone, | am tired of the constant rate hikes from my cable TV provider and | am excited to
hear that | may soon have more choices in video providers.

Right now, | can choose between numerous options for phone, cellular and Internet services.
Prices have continued to fall in all those categories as those companies have had to compete for
my business. The one bill | receive each month that consistently rises is the bill | pay to my cable
company. Not surprisingly, that is also the service for which | have the fewest choices.

['truly hope our state legislators vote — and quickly — on the side of Wisconsin consumers and
pass the Wisconsin Video Competition Act. Competition has saved consumers money in every
other market in which it is available and we deserve to see those same savings in our monthly
cable bills.

Shelby Schuler




